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Sander Jennings | Introduction
Sander Jennings is a multi-faceted talent who continues to effectuate positive change in
the world.
Sander Jennings has been a co-star on “I am Jazz” since 2015. As the proud big brother of
his transgender sister, Jazz Jennings, Sander has served as a positive role model on how
to love and support your LGBTQ+ sibling properly. Through the show, which has averaged
over one million viewers for six seasons on The Learning Channel (TLC), Sander Jennings
has developed a consistent fanbase on multiple platforms. On his social media pages, he
spreads motivational messages to encourage his followers to spread unconditional love
and positivity to all. Sander has dedicated himself to fighting for inclusion and diversity
and strongly believes in creating a more inclusive world where diversity is celebrated.
On top of his social work and television appearances, Sander Jennings recently
graduated from the University of Florida with a Bachelor of Science in Business
Administration with a 3.9 G.P.A. He decided to complete his undergraduate degree in 3
years so he could begin a Masters in Mass Communication. In college, Sander has gained
valuable experiences in business, marketing, entertainment, communications, law, and
more.
Sander is committed to helping others. He continues to apply his expertise in digital
marketing to collaborate with top brands and raise money for charitable causes. This
year, Sander served as National Ambassador for an organization called Dance Marathon,
which raises money for children born with pediatric illness. Through his platform, Sander
raised over $11,000 and was the second leading fundraiser at his school. Also, Sander
served as the MC for the Pride Youth Center’s Instagram live fundraiser, which raised over
$5,000 in two hours. Lastly, Sander helps run his family’s foundation, the TransKids Purple
Rainbow Foundation, to support transgender youth and their families. Sander wants to
help change the world and is an excellent example of someone willing to do anything in

Sander Jennings | TLC "I am Jazz"
"I am Jazz" is an American reality television series on TLC that
first aired back in 2015. The show revolves around Sander's
sister, Jazz Jennings, as she is one of the youngest people
ever publicly to come out as transgender. With an average of
over 1 million viewers, the show has continued for six seasons
and gained massive popularity. Sander Jennings has
consistently participated in the show and recently made
many headlines (See Slide 9) due to his increased
involvement.
Overall, on the show, Sander serves as a role model for
properly accepting and supporting your LGBTQ+ sibling. He
aims to inspire other LGBTQ+ siblings to love their siblings,
just the way they are. The love that the Jennings family
displays has helped them inspire many and win numerous
awards, such as the Glaad Media Award in 2016 and the
Reality TV award for best docu-series in 2020. As an integral
part of the show, Sander has gained worldwide fame through
his appearances.

Sander Jennings |Master Of Digital Strategy
Sander Jennings graduated from the University of Florida with a Bachelor of Science in
Business Administration and is now almost complete with his Masters of Mass
Communication with a Specialization in Digital Strategy. Currently, Sander is at the top
of his class with a 4.0 GPA as he continues to learn all about the current digital media
landscape because he wants to use digital strategy to help companies and influencers
create positive change. He also applies the techniques he has learned to increase his
influence and improve his social presence online.
Sander has enhanced his abilities as a digital strategist by improving his multimedia
capabilities as a videographer, photographer, video editor, and more. Over the years, he
has gained these skills through classes, clubs, and personal experiences. For example,
Sander served as the producer, editor, videographer, strategist, and photographer for
multiple viral campaigns on his sisters Youtube (700,000 Subscribers) and Instagram (1.1
million followers).
He also served as a pioneer for the "We Are Here" campaign that gathered all of the top
LGBTQ+ influencers to raise awareness about the recent LGBTQ+ unemployment cases
debated in the Supreme Court. Sander's strategy helped the topic trend on Twitter and
have a reach of approximately 50 million people. If you would like to learn more about
Sander's continued digital expertise, go here.

Sander Jennings | Advocate
Sander believes all people deserve to be treated equally in
society. He consistently participates in speaking engagements
and online campaigns to use his voice and help raise awareness
about issues related to equal rights in society. One of the main
messages Sander continues to share is the importance of
allyship. Sander acknowledges the difference between being an
ally versus actively portraying allyship. He believes that being
silent, even when you support something, makes you a part of
the problem. He strongly urges people to realize that you don't
have to be LGBTQ+ to support the fundamental human rights of
the LGBTQ+ community, and has sparked a social movement by
releasing his "Ally to All" merchandise.
More recently, Sander has become involved with the Black
Lives Matter movement because he believes that he must help
amplify the black community's voices. Sander is always open to
educating others, educating himself and is quick to get
involved in any opportunities that make the world a more equal
place.

Sander Jennings |Philanthropist
Sander Jennings main goal in life is to help others. The primary way he
describes himself to others is as an "empathetic" person. He always puts
himself in the shoes of people who may be less fortunate than himself
and attempts to use his privilege to give back in any way that he can.
One leading example is his involvement with Dance Marathon. In 1997,
Sander and his twin brother, Griffen Jennings, were suffering from twinto-twin transfusion syndrome. His parents were informed there was an
80% chance they would lose one or both babies. However, with
experimental medical intervention, a miracle occurred, and at 35 weeks,
his parents gave birth to beautiful, healthy twin boys on March 10th,
1998. As Sander continues to get older, he feels more and more grateful
to be healthy. Therefore, three years ago, he decided to join Dance
Marathon to help create miracles for children in need. Over the past
three years, he has personally raised over $20,000 for the Children's
Miracle Network Hospitals.
Sander also serves as a board member for his family's charity, The
TransKids Purple Rainbow Foundation, collaborates with many
companies, and participates in many events to raise money and
awareness for critical philanthropic causes. Sander's goal is to increase
his philanthropy in the upcoming years and potentially create his own
non-profit organization in the future.

Sander Jennings | Instagram

2019

2020

Strong Social Presence
On Instagram, Sander Jennings posts
strong video and visual content. His
content centers around spreading
positivity, motivating his followers, and
being an ally to all. Since January of
2019, Sander has more than tripled his
Instagram following. Due to this, he
has an engaged following always
excited to support his initiatives and
keep up with his content.

Audience Demographics

Sander Jennings | Instagram

Story Posts
Sander posts between
5-15 story posts per
day. His consistency
leads to many
interactions and high
engagement.
Average Reach:
7,000 -15,000
Average Impressions:
10,000-18,000

Feed posts/ Reels
Sander posts approximately five times
a week. With the emergence of reels,
he balances out his posts between
videos and images. Here are some of
his metrics:
Feed posts:
Overall average likes: 4,500
Highest likes: 16,000+
Reels:
Reels average views: 125,000+
Doesn't include viral outliers
Highest reel: 19,000,000+ views

Sander Jennings | TikTok

January, 2020

November, 2020

Cross Platform Synergy

Sander Jennings recently began his TikTok page
in 2020. Sander decided to create his account
because he recognized the power of short video
content and wanted to try and reach a younger
audience than his Instagram following. Since
creating his account he has seen massive growth
and support on the application. His strong brand
presence has allowed him to increase his
engagement rate to over 10% for his more recent
videos and become a fan-favorite. Sander says he
loves the platform because it allows him to show
off his more comedic and personable side.
Overtime, he hopes to continue to grow on the
application and spread crucial social messages to
his young audience .

